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Abstract

The aim of the study is to identify the existing situation of entrepreneurship, whose importance
gradually increases for the last 20 years, among university students taking education in the area of
education of physical education and sports; to study whether or not entrepreneurial personality
traits (desire to succeed, resolution, practical intelligence, innovativeness, independence, self-
confidence) affect entrepreneurship tendency; and to try to identify the degree of this effect. The
sample of the study consist of 610 students from the Departments of Physical Education
Teaching, Coaching Education, and Sports Management, who receive undergraduate education in
Collegeges of Physical Education and Sports in Karamanoglu Mehmetbey, Nigde, Aksaray, and
Erciyes Universities and Faculty of Sport Sciences, Gazi and Selcuk University. In the study,
sociodemographic form as well as “Entrepreneurial Personality Traits Inventory” to identify
entrepreneurial personality traits, and Entrepreneurship Education Inventory were utilized. As a
result of the study, among entrepreneurial personality traits, other than the factors of
innovativeness and independence, it revealed that entrepreneurial personality traits had an effect
on entreprencurship education. In addition, it was also identified that there was a positive
directional significant relationship between entrepreneurial personality traits and entrepreneur
education. As also understood from here, among the other elements (family, belief, culture, etc.)
affecting entrepreneurship, entrepreneurial personality traits have an important place in terms of
entrepreneurship education.
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INTRODUCTION

Although entrepreneurship enters economy literature, beginning from 18" century,
entrepreneur was little discussed in the literature and was mostly examined under the definition of
firm (Yatkin and Olmez, 2011). The word entrepreneur originates from the word
“enterprender/entrepreneur” in French and refers to “being responsible for something” or
“promising to do something” (Gutiérrez and Guerrero, 2011). There are a number of definition
attempts in the literature related to the concepts of entrepreneur and entrepreneurship (Meredith,
Nelson, & Neck, 1982; Senocak, 1992; Hinterhuber & Popp, 1992; Titiz, 1994; Bull & Willard,
1993; Cetin, 1996; Beatty, 1998; Cetindamar, 2002; Foss & Klein, 2002; Kuratko & Hodgetts,
2004; Cuervo, Ribeiro, & Roig, 2007; Zucchella & Scabini, 2007). In return to this, while many
researchers define entrepreneurship, they view entrepreneurship as a problematic concept
(Busenitz, et al., 2003). As a result of this, many researchers come to agreement about the definition
of entrepreneurship and difficulty in forming and continuing the behaviors concerning
entrepreneurship that are inherent in the entrepreneurship applications (Chell, 2008; Ahmetoglu,
Leutner, & Chamorro-Premuzic, 2011). The primary factor regarding that the concept
entrepreneurship is problematic is commonly conceptualization of entrepreneurship as starting a
business (Gartner, 1988). However, this concept does not cover all areas of entrepreneurship. Many
researchers criticizes this definition due to its narrowness (McKenzie, Ugbah, & Smothers, 2007).

Entrepreneurship can be defined as a process, in which the various resources and
processes, are researched and assessed for individuals to utilize the certain opportunities (Shane &
Venkataraman, 2000). Among the common features of entrepreneurship, making profit (Hallak,
Brown & Lindsay, 2012), effectively evaluating the available resources conditions, and
opportunities (Bayrakdar, 2011; Mueller & Thomas, 2001), and carrying out creative and innovative
activities (Beugelsdijk & Noorderhaven, 2005; Hisrich & Antoncic 2004; Jaafar, et al., 2011; Shaw,
Loughlin, & McFadzean, 2005; Thompson, 2002) take place.

There are many studies putting forward that entrepreneurship is a sort of activity appearing
with the combinations of a number of personality traits. However, it is understood that many
studies examining entrepreneurship until now include a certain common concepts in
entrepreneurship traits. It is possible to put in order the traits commonly expressed in literature
regarding entrepreneurship. Entrepreneurship is basically ability to discover, select, interpret
opportunities and, later, to make innovation in uncertain environment. There are some main
factors affecting this ability (Ferrante, 2005). These are need to succeed, control focus, tendency to
take risk, tolerance to uncertainty, self-confidence, and innovativeness (Koh, 1990).

Of these factors, need to succeed, according to the suggestion made by McClelland (1961), puts
forward that need for success is a factor affecting entrepreneurship behaviors. Need to succeed, as
an important factor affecting entrepreneurship, expresses desire to do better one for being able to
reach personal success. In addition, achievement motivation, which has a critical importance, for
economic development, economic improvement, and businesses to grow, is one of the most
prevalent determiners of entrepreneurship (Pillis & Reardon, 2007). That the people, whose need to
success, are more willing in the direction of being able to reach success leads their entrepreneurship
tendencies to be higher (Koh, 1996; Poon, Ainuddin, & Junit, 2000).

Control focus is a variable reflecting in what way the person perceives the connection power
between his/her own actions and the results of these actions (Zhao & Chen, 2008). According to
another definition, control focus represents the belief of a person about whether or not he/she can
control his/her perceptions about life and events in the life (Di Zhang & Buring, 2011). In
addition, chance or environmental factors and personally taking initiative express the degree of
individuals to perceive the success and failure (Lau & Shaffer, 1999). Starting a new business and
sustaining it requires to consider that you can enable things to go just as you desire. Besides that
entrepreneur has a vision, it is necessary for him/her to make a plan for becoming successful in
that vision, and to believe in that vision (Soysekerci & Akatay, 2004).
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Risk taking, which takes place among the most important entrepreneurship traits, includes
to make a decision without knowing what the results will be or in unknown conditions (Soysekerci
& Akatay, 2004). Entrepreneurship actions inherently include risk and uncertainty. First of all, the
decision to become entrepreneur is risky compared to the other alternatives. According to Kraus
(2013), risk taking deals with the activities, which may bring big opportunities and big failures at
either personal or organizational level. According to many studies carried out, there is a positive
correlation between becoming entrepreneur and risk taking (Calendo & Kritikos, 2011). Norton Jr.
& Moore (20006), in the study they carried out, suggested that ability to take a risk is an important
trait of entrepreneurs and that those becoming entrepreneur took more risk compared to those not
becoming entrepreneur. According to the theory of entrepreneurship forming in 20" century,
entrepreneurship is a work of making innovation, taking risk.

An uncertain case is a case, which cannot be completely structured or categorized by
individual due to lack of sufficient data, while wncertainty tolerance is ability to react negatively. This
uncertainty refers to showing a high tolerance about the decision made in an uncertain environment
without searching for more information. Uncertain tolerance enables individuals to find the creative
and new ways with high tolerance (Teoh & Foo, 1997). There is an uncertainty, when there is not
enough information for a case. When a new business is started, uncertainty has a large effect on the
individuals. When entrepreneurs face uncertainty and difficulties, they have to be insistent in their
efforts (Wu, Matthews, & Dagher, 2007).

Self-confidence expresses the belief, which will provide to cope with responsibility in this work,
when entrepreneur are engaged in a new business activity, and thus, the one regarding which they
have to ability they need (Bowman, 1999). Self-confidence enabling entreprenecur to be well
motivated largely affects performance as well. Entreprenecurs face to the numerous difficulties and
uncertainties in their businesses; hence, their self-confidence affect the abilities of entrepreneur to
cope with these conditions (Hallak, Brown, & Lindsay, 2012). Entrepreneurs have feeling of
confidence about that they can overcome the problems that can emerge and cannot be predicted
(Soysekerci & Akatay, 2004).

Innovativeness is a factor that is effective on new business activities. In the literature,
entrepreneurship is mostly associated with innovativeness (Covin & Slevin 1991; Knight, 1997;
Zahra, 1995). Karimi et al. (2011) expressed entrepreneurship as forming new products, services,
processes, technologies, and work models and emphasizing the developments in technology.
Brenkert (2009) also defines innovation as the fact that firm supports new thoughts aiming to
develop new product and service and encourages creative processes. Innovation has gained
importance at the level with entrepreneurship. Entrepreneur generates the changes and creates
awareness via innovation, and as a result of this, reaches success (iscan & Kaygin, 2011).

Entrepreneurship tendency expresses the predisposition of individual in the direction of
making a new attempt (Chen & Hsu 2013; Chelariu et al., 2008; Wiklund & Shepherd, 2005). When
it is considered in terms of businesses, entrepreneurship tendency shows the predisposition of top
management to being able to undertake calculated risks, do innovation, and exhibit non-proactive
behaviors (Todorovic, McNaughton, & Guild, 2011). Therefore, entrepreneurship tendency
generally makes a reference to top management strategy about innovativeness, proactivity, and risk
taking (Chen & Hsu, 2013; Chelariu et al, 2008; Kraus, 2013; Covin & Slevin, 1991; Poon,
Ainuddin, & Junit, 2006). When entrepreneurship tendency is considered in terms of university
students, we come to the concept of potential entrepreneur. Potential entrepreneur is used to
define for people to have the traits, skills, and desires, which can direct them to entrepreneurship
behavior (Chelariu et al., 2008).

Beginning from childhood until the end of adulthood stage, each of the factors being
effective on the development of person is also effective in entrepreneurship. These factors affecting
entrepreneurship and determining the decisions of people whether or not to become entrepreneur
can be expressed as psychological, social and economic factors such as family support, financing
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opportunities, government supports, raising, and education (Artkan, 2004). Even the studies
researching how an accurate entrepreneur soul emerges revealed that socio- biological factors job,
religious past, maturing as well as education, and gender were effective in emergence of
entrepreneurship. In this context, it is considered that education, especially provided in universities,
was important in affecting the viewpoint of young people to entrepreneurship. Studies have shown
that entrepreneurship education programs contribute to the development of entreprenecurial
intentions (Kuttim et al., 2014). It is seen that many countries including England (Jones & Iredale,
2010), French (Klapper, 2004), German, Poland (Jones et al.,, 2011; Packham et al., 2010), Spain
(Lanero et al., 2011), Italy (Dubbini & Iacobucci, 2004), Indonesia (Utami, 2017), Ghana (Dzisi &
Odoom 2017) are trying to pursue entrepreneurship education especially at the level of bachelot’s
degree. Because, universities are considered as institutions playing a big role in obtaining both
economic and social benefits thanks to their great capacity in both obtaining and disseminating
knowledge (Vazquez et al., 2010).

While a number of study toward measuring the entrepreneurial personality traits
(Koh,1996; Uygun, Mete, & Giuiner, 2012; Karasakal, Aksu, & Demircili, 2013; Bozkurt & Erdurur,
2013; Tayst & Canbaz, 2013; Solmaz et al., 2014; Demireli et al., 2014; Nurluéz & Esmailzadeh,
2017) and entrepreneurship tendencies (Guerrero, Rialp, & Urbano, 2008; Balaban & Ozdemir,
2008; Doganer & Altunoglu, 2010; Yiiziiak, 2010; Tong, Tong, & Loy, 2011; Iscan & Kaygin, 2011;
Gasse & Tremblay, 2011; Bilge & Bal, 2012; Cesteneci, 2012; Moriano et al., 2012; Oneren, 2012;
Yildiz & Kapu, 2012; Kilig, Keklik, & Calis, 2012; Dogan, 2013; Arrighetti et al., 2013; Celik, Ince,
& Bozyigit, 2014; Ozdemir, 2015; Dogan, 2015; Akman & Bektas 2017) of the students attract
attention in the literature, it was seen that the studies carried out toward the entreprencurial
personality traits and entrepreneurship tendencies of the students taking education of physical
education and sports (Sesen & Basim, 2012; Geri, 2013; Turkmen & Isbilir, 2015; Demir et al.,
2015) were rather limited. However, Ratten (2010), in his study, in which he aimed to develop
sports-based entrepreneurship theory, when the day-to-day changing desires of consumers and
innovation making, one of the most important traits of entrepreneurship, are considered, states that
sports created an important sector in terms of entrepreneurship. Borgese (2007) mentions about
the deficiency of researchers related to sports entrepreneurship, although the studies carried out on
entrepreneurship are sample.

Today, when the importance of the contribution of entrepreneurship to the economy,
development, and country welfare is noticed, in parallel with this, the rapidly growing structure of
sports sector, attracts attention in terms of eating-drinking, entertainment, accommodation,
performance products, technological developments, and sportive products, including production
volume. That over 100 sports branches are existent and that they are assessed by the criteria such as
age, gender, and weight, professionalism, and participation levels increase the diversity of sportive
activities. This diversity increases the opinions that can be produced in terms of entrepreneurship.
The growing structure of sports sector every passing day also accompany professionalism and
institutionalism in sports management and sports organizations come to a compatible position with
the other organizations. Together with those reported above, sports entrepreneurs only consist of
the owners of professional sports institutes. Sports industry requires the diversity of large and small
sized sub businesses. For example, owners of health clubs, operators of gymnasiums and facilities,
league owners/operators, owners of sportive product store, ticket agents, and specialists of physical
treatment are only some of these (Ekmekei & Trmis, 2013).

These developments in sports industry mean that the entrepreneurs in sports area will be
more needed. It is possible to express that the importance of institutes providing education of
physical education and sports and students taking education of physical education and sports will
also increase in parallel with the development of sports industry. This case is the sign of those
entrepreneurs will be significantly needed in this area in terms of making and developing the
necessary investments in sports area. In the institutes providing education of physical education and


https://doi.org/10.14687/jhs.v14i4.4918

4369

Oztas, M., Kasimoglu, M., & Sirin, E. F. (2017). The effect of entrepreneurial personality traits of undergraduates in the
area of education of physical education and sports on the entrepreneurship tendency. Journal of Human Sciences,
14(4), 4365-4382. doi:10.14687 /jhs.v14i4.4918

sports, in the recent years, sports entrepreneurship is given as a course and it is seen that the
courses of entrepreneurship take place in curriculums selectively (Borgese, 2007; Borgese, 2010;
Tirkmen & Isbilir, 2015). In these courses, the role and importance of sports in the development
of entrepreneurship traits and providing the expected benefits from entrepreneurship are attempted
to be given.

The students having the education of physical education and sports can also be expressed
as the applicants of manager and entrepreneur application of sport industry in the near future. For
these reasons, in the development of entreprencurial traits and providing the expected benefits
from entrepreneurship, the role and importance providing the education of physical education and
sports should not be ignored. Therefore, identifying the entrepreneurial personality traits of the
students taking the education of physical education and sports and developing their
entrepreneurship tendencies has importance in terms of the future of sports education. In this
direction, identifying whether or not the entrepreneurial personality traits of the undergraduates
taking physical education and sports affect entrepreneurship tendency forms the main subject of
this study.

Study Model and Hypotheses

The original model of our study consists of 1 dependable variable and 6 independent
variables. The model regarding factors is as follows.

ENTREPRENEURSHIP

Practical Intelligence Self-Confidencen

When the literature related to entrepreneurship is examined, the most frequently
emphasized subjects as entrepreneurial personality trait are desire (ambition) to succeed, resolution,
practical intelligence (creativity), innovativeness, independence, and self-confidence. Hypotheses,
which aims to measure the entrepreneurship tendency of sample mass, developed by considering
the assumption that the people having these traits can be engaged in more entrepreneurial activity,
in addition, taking into consideration the effect of the frequently emphasized entrepreneurial
personality traits on entrepreneurship tendency, are as follows.

Need to succeed prompts the people to entrepreneurship and contribute to the
determination of aims (KKorkmaz, 2012). According to McClallend (1961), need to succeed, known
as a strong factor affecting the behaviors of the people, plays a key role in individuals’ acting the
desirable and resolute, while being engaged in entrepreneurial activities (Koh, 1996). In the
direction of this information H, hypothesis is formed as follows.

H,: Desire to succeed, among entreprenenrial personality traits, has effect on entreprenenrship tendency.

Resolution is the leading traits that entrepreneurial people have to have. The reason for this
is that entrepreneurial individuals go toward their targets and, for this aim, undertaking risk, bring
together production factors (Solmaz et al., 2014). In the direction of this information, H, hypothesis
is formed as follows

H,: Resolution, among entrepreneurial personality traits, has effect on entreprenenrship tendency.

Nicholas Baudeau, in his analysis related to entrepreneurship, emphasized the importance
of ability and underlined the importance of intelligence, ability of entrepreneur to collect and
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process information. Intelligence and information enables entrepreneur to control and measure
(Hebert & Link, 2000). In the direction of this information, H; hypothesis is formed as follows

H.: Practical intelligence, among entreprenenrial personality traits, has effect on entreprenenrship tendency.

Peter Drucker, defining innovation as an useful information giving chance to the people,
who work in an organization for the first time and have the different knowledge and ability for
making them productive, stated that entrepreneurship is an action bestowing resources, which
generate a new capability to form mediator and welfare (Durna, 2002). In the light of this
information, H, hypothesis is as follows:

H,: Innovativeness, among entrepreneurial personality traits, has effect on entrepreneurship tendency.

One of the main reasons for becoming entrepreneur is to desire to be boss of his/her own
business i.e. need for independence. Independence expresses to be able to act and make decision
freely (Erdogan, 2009). Desire to be independent is driving force behind modern entreprenecurs
(Kuratko & Hodgetts, 2009) In the light of this information, H; hypothesis is as follows:

H: Independence, among entreprenenrial personality traits, has effect on — entrepreneurship tendency.

When entrepreneurs are engaged in a new business activity, self-confidence, which
expresses the belief they can cope with this business, thus, that this ability is existing within
themselves, is known a symbol of success (Bowman, 1999; Lamping & Kuehl, 2003). In the light of
this information, Hg hypothesis is as follows:

Hy: Self- confidence, among entrepreneurial personality traits, has effect on entreprenenrship tendency.

METHOD

In the scope of this study, in order to identify whether or not the entrepreneurial
personality traits (desire to succeed, resolution, practical intelligence, innovativeness, independence,
self-confidence) of university students taking undergraduate education in the area of education of
physical education and sports affects entrepreneurship tendency and the degree of this effect,
relational scanning model was used in the scope of quantitative paradigm. The study examining the
relationships and connections is mostly called relational study (Buyukoztirk et al, 2013). The
relational studies are the studies aiming to identify the presence and/or degree of covariation
between two or more variables (Karasar, 2009).

Universe and Sample

The universe of the study consists of the students taking undergraduate education in the Schools of
Physical Education and Sports of Karamanoglu Mehmetbey, Nigde, Aksaray, and FErciyes
Universities and Faculty of Sport Sciences, Gazi and Selguk University. As of 2016, 77 universities
have higher education institutions that provide physical education and sports education in Turkey
(OSYS, 2016). Of these, 16 are located in the Central Anatolia Region and constitute the universe
of the researcher. While the sample of the study consists of totally 610 students, voluntarily
participated in the study from the six departments of physical education teaching, coaching
education, and sport management and selected by convenience sample method, who take
undergraduate education in the relevant colleges and faculties in the educational year of 2015 -2016.
Convenience sampling method is a method, in which each element in the defined universe has
equal and independent chance for being selected and the others are not also impeded (Altunisik et
al., 2007). In this direction, considering the elements of both easy accessibility and being able to
represent universe, in the different days, majority of the students are present in the school, 750
questionnaires were distributed and, as a result of that some students are absent and some of them
do not want to complete questionnaire, of the questionnaires, only 610 were healthily returned and
subjected to analysis.
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Demographic features of those participating in the study were presented in Table 1 and
Table 2.

Table 1. Demographic features of the students participating in the study

Variables Frequency Percf,:ntage
(%)

Gender

Female 223 36.6

Male 387 0634
Age

Ages 17-21 125 20.5

Ages 22-26 454 74.4

Age 26 and over 31 5.1

University

Selcuk Uni. 114 18.7

Karamanoglu Mehmetbey Uni 67 11.0

Nigde Uni 139 22.8

Aksaray Uni 85 13.9

Erciyes Uni 155 254

Gazi Uni 50 8.2
Department

Physical Education and Sports Education 224 36.7

Coaching Education 205 33.6

Sports Management 181 29.7
Teaching Unit

Daytime Education 436 71.5

Evening Education 174 28.5
Total 610 100.0

When the values in Table 1 are examined, 36.6% of those participating in the study are
female and 63.4% are male. It is understood that the students participating in the study are
predominantly in the range of the ages 22-26. According to the distribution of university, in which
the students study, the highest participation (25.4%) is from Erciyes University. The distributions
of the students of Physical Education and Sports Teaching, Coaching Education, and Sports
Management are close to each other. About two-thirds (71.5%) of these students study in the
daytime education

Table 2. The other features regarding the students participating in the study

Variables Frequency Peri;?)t age
Sector wanted to work after graduation
Public Sector 439 72.0
Private Sector 94 154
Family Work 19 3.1
My own business 58 9.5
Did anyone from your family establish and manage
his/her own work?
Yes 319 52.3
No 291 477
Did you wotk eatlier in any job? (other than
internship)
Yes 510 83.6
Non 100 16.4
Where did a large part of your life pass?
Village 65 10.7
Town 42 6.9
District 140 23.0

City 363 594
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Type of family, in which you grow
Elementary Family 432 70.8
Large Family 178 29.2

If you decide to establish their own business in the
future, at first, which fund resource do you think of

utilizing?
I use my personal accumulations 265 434
I utilize commercial credits 167 274
I refer to my relations and family 117 19.2
I work with one or several partners 61 10.0
Total 610 100.0

The students participating in the study responded the question regarding sector, in the way
they are going to prefer after graduation as “public sector” with 72.0% and “private sector” with
%15.4 It was identified that the responses given to the question “Did anyone from your family
establish and manage his/her own work?” showed close distribution to each other. 86.3%
responded positively the question “Did you work eatlier in any job? (other than internship)”. While
majority (59.4%) of those participating in the study spend a large part of their lives in the cities,
their majority (70.8%) determined the type, in which they grow as elementary family. When the
answers given to the question “If you decide to establish their own business in the future, at first,
which fund resource do you think of utilizing?”” are examined, it was identified that the most of the
students would use their personal accumulations (43.4%) and, later, this was followed by the answer
“they would utilize commercial credits” (27.4%).

Data Collecting Instruments

In the study, together with "Sociodemographic Form", “Entreprencurial Personality Traits
Inventory” was utilized to identify entrepreneurial personality traits and “Entrepreneurship
Tendencies Inventory” to identify entrepreneurship tendencies.

Sociodemographic Form

In the study, in order to identify socio-demographic feature of the students, 11 questions
considered that they are related to the subject, were formed by making certain definitions.

Entrepreneurial Personality Traits Inventory

Entrepreneurial Personality Traits Inventory is an inventory developed by Solmaz, Aksoy,
Sengiil, Sarnsik (2014). Inventory consists of 22 expressions. It is type of 5-point Likert, in which “1
= I definitely disagree with it”, “2 = I partly disagree with it”, “3 = I am indecisive”, “4 = I partly
agree with it”, and “5= I definitely agree with it”. The value of Cronbach alpha regarding inventory
was found as 0.868. In explanatory factor analysis, carried out by Solmaz et al (2014), factor loads
of 22 expressions taking place in personality traits inventory were found between 0.582-0.817;
KMO (Kaiser-Meyer-Olkin), 0.897; and Bartlett test, significant (p<0.001). Total variance,
explained by 6 dimensions emerging regarding entrepreneurial personality traits of the students, is

2 <«

63.08%. Six factors obtained emerged as “desire to succeed”, “resolution ractical intellicence
g 5 5 P g

) <«¢ 2 <«

(creativity)”, “innovativeness”, “independence”, and “self-confidence”.
Entrepreneurship Tendency Inventory

Entrepreneurship Tendency Inventory is an inventory whose original was developed by
Girginer and Uggun (2004). Inventory consists of 14 expressions. It is type of 5-point Likert, in
which “1 = I definitely disagree with it”, “2 = I partly disagree with it”, “3 = I am indecisive”, “4 =
I partly agree with it”, and “5= I definitely agree with it”.

The values of Cronbach alpha in the previously carried out studies regarding the inventory
were found “a=0.89" by Girginer and Uggun (2004); “a=0.76" by Bozkurt and Erbudur (2013);
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and “a=0.86", by Akytz, Gedik, Aydin, Yiddirim and Akytz (2009). In the explanatory factor
analysis, carried out by the researcher, factor loads of 14 expressions taking place in
entrepreneurship tendency inventory were found between 0.704-0.876; KMO (Kaiser-Meyer-
Olkin), 0.787; the result of Bartlett test 2107.149; and reliability of inventory (Cronbach alpha),
0.82. As a result of analyses carried out, it is seen that inventory can be applicable in the direction of
the aim of the study. .

Data Collecting and Analysis

After the necessary permissions are taken from the heads of department for administering
personal information form and inventories, the data were obtained by administrating them to the
students in course breaks. Before inventories were administered, the necessary explanations were
made by the researcher. Responding data collecting instruments takes about 15 minutes. After the
forms completed missing or wrong are checked, 610 forms those are valid and in acceptable quality
were made ready for analyses.

In the stage of analyzing data, in accordance with the aims of the study, frequency and
percentage distributions were sorted out, which are descriptive of personal traits of the students.
Shapiro- Wilk Test was applied in order to decide whether the questionnaires were suitable to
normal divisions and parametric tests were applied because normal divisions were available. In
order to evaluate the relationship between variables, correlation (Pearson) and regression analyses
were made. The data obtained were analyzed on SPSS (Statistical Package for Social Scientists for
Windows Release 20,0) in computer and their significance were tested at the level of 0.05.

RESULTS

In this direction, averages regarding variables, correlation and regression analyses regarding
variables, hypotheses formed in the scope of study, and questions regarding the study.
Table 3. Correlation and Descriptive Statistics Analysis Belonging to the Relationship between
Entrepreneurial Personality Traits and Entrepreneurship Tendencies of the Students

Mean SD 1 2 3 4 5 6 7
1.Entreprenership Tendency 3,47 ,59 1
2. Desire to Success 411 ,85 387 1
3. Resolution 4,30 77 382 694 1
4. Practical Intelligence 4,01 ,82 3997 656" 743" 1
5. Innovativeness 4,29 ,76 303« 6427 733 710" 1
6. Independence 412 ,87 321 549 6327 6397 6747 1
7. Self-Confidence 3,67 ,96 3737 358 338™ 371 333 500" 1

** Correlation is significant at the level of 0.01. * Correlation is significant at the level of 0.05.

When the values in Table 3 are examined, it is also seen that the students taking the
education of physical education and sports agreed with all suggestions at high level from their mean
scores. When mean scores are evaluated, resolution (4.30), innovativeness (4.29), independence,
(4.12) desire to succeed (4.11) and practical intelligence (4.01), among entrepreneurial personality
traits of the students, are in the direction of “I definitely agree with it” with the highest averages.
However, the students informed view in the direction of “I agree with it” (3.67) to the variable of
“self-confidence”, among entrepreneurial personality traits In addition, their entrepreneurship
tendencies are in the direction of “I agree with it” with the mean score of 3.48. The values of
correlation in the table are examined, it is seen that there is a relationship between dependable and
interdependent variables. It revealed that there was a positive directional, significant, and middle
level relationship between entrepreneurship tendency and the factors of desire to success (.387),
resolution (.382), practical intelligence (.399), independence (.321), and self-confidence (.373),
among entrepreneurial personality traits; and there was a positive directional bur low level
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relationship between entrepreneurship tendency and innovativeness (.303), entreprenecurial
personality trait.

Table 4. Regression Model Made to Test the Effect of Entrepreneurial Personality Traits on
Entrepreneurship Tendency

Dependable Variable Independent Variables B t p F p R?
Entrepreneurship (Fixed) 14,186 ,000
Tendency Desire to Succeed ,156 2,963 ,003
Resolution ,138 Table ,028
Practical Intelligence ,191 3,207 ,001 32,161 ,000 242
Innovativeness -,091 -1,527 127
Independence -,036 -,665 ,507
Self-Confidence 248 6,009 ,000

When the values in Table 4 are examined, it is seen that the independent variables entered
into the model significantly predicted the dependent variable of the entrepreneurship tendency
(R’= ,24; F=32,161; p=0,000<0,05). With a joint effect, desire to succeed, resolution, practical
intelligence, innovativeness, independence, and self-confidence explained 24 % of the total variance
in entrepreneurship tendency. On the other hand, innovativeness, and independence alone had no
significant effect on the scores from the entreprencurship tendency. The regression equation for
the model is as follows; entrepreneurship tendency=1,879 + 0,11 X Desire to Succeed+0,10 X
Resolution + 0,14 X Practical Intelligence + (-0,07) X Innovativeness + (-0,03) X
Independence+0,15 Self-Confidence. Hypothesis 1, Hypothesis 2, Hypothesis 3, and Hypothesis 6
was supported.

DISCUSSION AND CONCLUSION

This study was realized to reveal the effect of entrepreneurial personality traits of the
university students taking undergraduate education in the area of education of physical education
and sports on entrepreneurship tendency and the relationship of entrepreneurial personality traits
with entrepreneurship tendency.

As a result of the mean values belonging to entrepreneurial personality traits (desire to
succeed, resolution, practical intelligence, innovativeness, independence, self-confidence), it
emerged that the participants generally had entrepreneurial personality traits. It can be said that
that participants take entrepreneurship education, that they make obligatory internship due to the
department they study, and thanks to this, that they acquire business experience provide important
contributions to the emergence of entrepreneurship potential of the mass.

As a result of correlation analysis made to measure the relationship between entrepreneurial
personality traits and entrepreneurship tendency, it revealed that there was a positive directional,
significant, and middle level relationship between entrepreneurship tendency and the factors of
desire to access, resolution practical intelligence, independence, and self-confidence, among
entrepreneurial personality traits; and there was a positive directional bur low level relationship
between entrepreneurship tendency and innovativeness, entrepreneurial personality trait. According
to this, it was concluded that the tendency of young entrepreneur applicants to become
entrepreneur in the future also increases. As these personality traits increase. The general view in
the literature is in the direction that, individuals having entrepreneurial personality traits can be
desirable and resolute about being engaged in entrepreneur activities and they can become
successful entrepreneurs. The study by Bozkurt and Erdurur (2013), which supports our study
results, suggested that for the students taking education of tourism undergraduate, the other
entrepreneurial personality traits other than the factor of self-confidence had an effect on
entrepreneurship tendency. In addition, it was identified that there was a positive directional
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significant relationship between entrepreneurship tendency and entrepreneurial personality traits. In
the study by Uygun Mete, & Giiner (2012), which partly supports our study results, it was identified
that there was a significant relationship between only the traits of self-confidence and risk taking,
among personality traits of university students, and entrepreneurship tendency. In addition, in the
study, in which Yildiz & Kapu (2012) examined the relationship between individual values of
university students and their entrepreneurship tendencies, it was concluded that the individual
value, which was in a relationship that is positive directional and at the highest level was “power
and success”, while individual value in a relationship that is in negative direction was
“traditionalism”.

In this study, it was seen that as a result of regression analysis belonging to the effect of
entrepreneurial personality traits on entrepreneurship tendency, entreprencurial personality features
has an effect of 24% on entrepreneurship tendency. There are many factors (family, culture, role
models, belief, age, gender, income, education, job experience, environment, technology, and
entrepreneurial personality traits) affecting entrepreneurship. When all of these factors are
considered, that only entreprenecurial personality traits have an effect of 24% on entrepreneurship
tendency reveals the fact that this rate is not less. But in terms of the case that the entreprencurial
tendencies of the students are affected from their entrepreneur personality traits, while the
entreprencurial personality traits of desire to success, resolution, practical intelligence, and self-
confidence has a significant effect, any effect of entrepreneurial personality traits of innovativeness
and independence on entreprencurship tendency could not be identified. In other words, among
entreprencurial personality traits, as the traits of desire to success, resolution, practical intelligence,
and self- confidence increase, the tendency of the students to become entrepreneur in the future
also increases; however, the same increase is out of question in terms of the other entrepreneurial
personality traits (innovativeness, self -confidence). In the study by Bozkurt & Erdurur (2013)
supporting our study results, according to the case that the entrepreneurship tendencies are affected
from their entrepreneur personality traits, while risk taking, innovativeness, entreprencurial
personality traits of need to succeed, control focus, and tolerance to uncertainty significantly affect
entrepreneurship tendency, any effect of entrepreneurial personality trait of self—confidence on
entrepreneurship tendency could not be identified. In addition, in the study, it was identified that
entrepreneurial personality traits had an effect of 28% on entrepreneurship tendency.

H, hypothesis, formed in the form of “desire to succeed, among entrepreneurial personality
traits, has effect on entrepreneurship tendency” was accepted. Success need is a factor directing
entrepreneurship behavior. An individual having high success need feels confident, enjoys taking
calculated risks, takes delight from actively researching his/her environment, and researches how
he/she will do better something he/she does (Kaya, Glizel, & Cubukcu, 2011). According to Mc
Clelland (1961), high success motive is an important factor affecting entrepreneurship behaviors.
Especially, need to success prompts the people to entrepreneurship and makes a contribution to
determining the aims (Korkmaz, 2012). The results that turn out are supported by the view that
success motive in the literature was seen as a big psychological factor, which emphasizes stability of
individuals in reaching their targets, and that successful entrepreneurs are the people, who believe in
their own abilities and undertake every kind of responsibility

H, hypothesis, formed in the form of “resolution, among entrepreneurial personality traits,
has effect on entrepreneurship tendency” was accepted. Resolution for entrepreneurs are defined as
the power to be able to featlessly struggle against difficulties they face (Demirel & Akbiyik, 2009).
Resolution is among the leading traits the entrepreneurial people have to have. The reason for this
is that the entrepreneurial individuals go toward their targets and, for this aim, undertaking risk, that
they bring together production factor (Solmaz et al., 2014). At this point, it is possible to say that
getting a favorable result from enterprises i.e. entrepreneurship tendency will be possible with that
entrepreneurial individuals have a resolute personality structure
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H; hypothesis, formed in the form of “practical intelligence, among entrepreneurial
personality traits, has effect on entrepreneurship tendency” was accepted. Nicholas Baudeau, one
of the authors developing entrepreneurship theory, in his analysis related to entrepreneurship,
emphasized the importance of ability and underlined the importance of intelligence and ability of
entrepreneur to collect and process knowledge and information. Intelligence and knowledge enable
entrepreneur to control and measure (Hebert & Link, 2000). There is implicit knowledge in the
essence of practical intelligence gaining importance in the area of business management. Implicit
knowledge is activity-focused information, which are obtained without any help of others and will
enable individuals to reach the targets they value. The gain of this kind of knowledge is an
important element in business life (Sternberg, 1997). Namely, being able to observe the changes
around them, being able to create quick solutions of the problems and, depending on this, having
an entreprencurial tendency depend on that practical intelligence of students is high. The view
about practical intelligence support this result that emerges

H, hypothesis, formed in the form of “innovativeness, among entrepreneurial personality
traits, has effect on entrepreneurship tendency” was rejected. Innovativeness is a tendency, which
includes creating new products and new methods, accessing to new markets, establishing a new
organizational structure, and introducing a will toward all of these (Keles et al, 2011).
Innovativeness is a case that can be seen especially in the existing businesses. That is, it can form
with the support of top management in business. Therefore, entrepreneurship tendency generally
refers to the strategy of top management about innovativeness (Poon, Ainuddin, & Junit, 2000).
Based on these explanations, it is possible to interpret that hat innovativeness does not affect
entreprencurship tendency can be due to the fact that sample mass consists of students.

H; hypothesis, formed in the form of “independence, among entreprencurial personality
traits, has effect on entrepreneurship tendency” was rejected. One of the main causes of becoming
entrepreneur is the desire to be the boss of his/her own boss i.e. independency need. Independence
expresses to be able to act and decide freely (Erdogan, 2009). Independence desire is driving force
between contemporary entrepreneurs (Kuratko & Hodgetts, 2009). Independence desire expresses
to form an independent personality and carry out their own jobs without any bureaucratic pressure.
Therefore, many researchers count independence desire among the characteristic features of an
entrepreneur (Lamping & Kuehl, 2003; Izedonmi & Okafar, 2005; Kuratko & Hodgetts, 2009;
Mohanty, 2005; Schwarz et al., 2009). It can be possible to interpret this case in the way of that
sample mass does not receive this education in their courses in applied way; that they want to work
in public institutes as a result of that their undergoes training in public institutes; that they cannot
predict the future and therefore working in any public institute or private sector does not take place
in their lives; that there are many bureaucratic barriers the entrepreneur and entrepreneurial
applicants wanting to establish their own businesses face; that educational system may not have
brought independence in the individual; and that this also does not affect entrepreneurship
tendency.

H, hypothesis, formed in the form of “self-confidence, among entrepreneurial personality
traits, has effect on entrepreneurship tendency” was accepted. Self-confidence expressing the belief
that when entrepreneurs are engaged in a new business activity, they can cope with this business,
and that they themselves have this ability is known as the symbol of success (Bowman, 1999;
Lamping & Kuehl, 2003). In the study by Bozkurt & Erdurur (2013) supporting our study results,
in terms of the case that entrepreneurship tendency is affected from entrepreneurial personality
traits, it cannot be identified that self-confidence, among entrepreneur personality traits, did not
have any effect on entrepreneurship tendency. In addition in the study carried out by Koh (1996)
on 100 postgraduate students in Hong Kong, the conclusion that the individuals showed a high
tendency at the point of self-confidence turned out. It is known that turning the new ideas into a
business is a difficult process in terms of both cost and time and experience. In contrast to these
study results, it can be reached the conclusion that sample mass taking place in the study by Koh
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felt a great belief in their own abilities and experiences about this issue. Albeit the participants show
a tendency about self-confidence, such a result may have turned out, since they consider that this
will not be enough at the point of influencing entrepreneurship tendency and elements of external
environment may also influence entrepreneurship tendency.

As a result, among the personality traits of students in the universities providing
undergraduate education in the area of physical education and sports, it revealed that other than the
factor of innovativeness and independence, the other entrepreneurial personality traits had an effect
on entrepreneurship tendency. In addition, it was also identified that there was a positive directional
and significant relationship between entreprencurial personality traits and entrepreneurship
tendency

In the family, where the personality first begin to develop, and in the school, where it
continues to develop, in the social life, carrying out studies toward that people shape their
personalities as entrepreneurship- inclined comes to our face as an important subject. That the
support and educational program are become widespread in the schools, in addition, that
educational institutes hold seminar can help the students' direct entrepreneurial activities. On the
other hand, it can be suggested that educational institutes, acting together with the organizations
presenting support, support individuals about showing tendency to entrepreneurship and their
being engaged in entrepreneurial activities.

This study has been carried out on the students of six public universities, which are located
in Central Anatolian Regions, providing undergraduate education in the area of physical education
and sports. In the future studies, it can be suggested to carry out the studies by using the different
study techniques in larger and more different universes. Thus, both effectiveness degree of the
other elements affecting entrepreneurship on entreprencurship tendency and the differences
between the people in the different regions can be identified. This case can be useful in forming
more sound decisions and plans regarding the subject.
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